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Diseminasi Brand Positioning Statement Oreo Menggunakan Empat Tahap Proses 
Public Relations oleh PT Mondelez Indonesia 




Competition biscuit industry increasingly competitive, it’s important for owners 
of brand biscuits to build emotional bonding with the public through a strong brand 
positioning statement and the right strategy. The aim of research to find out how PR PT 
Mondelez Indonesia disseminating Oreo brand positioning statement used a four steps 
process of public relations, namely research, planning, action and communication, and 
evaluation. The method used is descriptive qualitative method. 
The results showed that the strategy of PR PT Mondelez Indonesia in disseminating 
brand positioning statement Oreo is through the media activity and community 
engagement which are arranged in a campaign. Implementation of the campaign begins 
with a four steps process of public relations.  
The first step is research to analyze the current situation occurring in the community. 
Furthermore, PT Mondelez Indonesia strategize to determine the series of events in the 
campaign through the media activity and community engagement. The third step is 
action and communication. Where media activity carried out in the form of press 
conferences, media briefings and media writing competition. While community 
engagement carried out by one of the largest communities in Indonesia. The fourth step 
is the evaluation, to measure the success of each activity. 
The media plays an important role as a communication tool Oreo brand positioning 
statement and strategy is also supported by direct interaction with the community to 
achieve the campaign objectives to the fullest. (INA) 
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Persaingan industri biskuit semakin kompetitif, penting bagi pemilik brand 
biskuit untuk membangun emotional bonding dengan publik melalui brand positioning 
statement yang kuat dan strategi yang tepat. Tujuan penelitian untuk mengetahui 
bagaimana public relations PT Mondelez Indonesia melakukan diseminasi brand 
positioning statement Oreo menggunakan empat tahap proses public relations yaitu 
research, planning, action and communication, dan evaluation. Metode penelitian yang 
digunakan adalah metode kualitatif deskriptif.  
Hasil penelitian menunjukkan bahwa strategi PR PT Mondelez Indonesia dalam 
mendiseminasi brand positioning statement Oreo adalah melalui media activity dan 
community engagement yang disusun dalam sebuah campaign. Pelaksanaan campaign 
diawali dengan melakukan empat tahap proses public relations.  
Tahap pertama yaitu research untuk menganalisa current situation yang terjadi di 
masyarakat. Selanjutnya, PR Mondelez Indonesia menyusun strategi untuk menentukan 
serangkain event di dalam campaign tersebut melalui media activity dan community 
engagement. Tahap ketiga melakukan action and communication. Dimana media 
activity dilakukan dalam bentuk press conference, media briefing dan media writing 
competition. Sedangkan community engagement dilakukan dengan salah satu komunitas 
terbesar di Indonesia. Tahap keempat adalah evaluasi, untuk mengukur keberhasilan 
dari setiap aktivitas.  
Media sangat berperan sebagai alat komunikasi brand positioning statement Oreo dan 
strategi ini juga didukung dengan interaksi langsung dengan komunitas untuk mencapai 
tujuan campaign secara maksimal. (INA) 
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